METADATA

BASIC INFORMATION

1 | Data Category . Consumer Confidence Index (Consumer Survey)

Statistics Disseminator . Statistics Department,

" Bank Indonesia
3 | Address - JI. M.H. Thamrin No. 2
Jakarta

4 | Contact . Real Sector Statistic Division
5 | Telephone © 62-21-29818188, 29816416
6 | Facsimile © 62-21-3501907, 3456371
7 | Email . DSta-DSSR@bi.go.id

DATA DEFINITION

In order to know and anticipate the trend of economic growth in the future, Bank
Indonesia conducts consumer survey to have a description on consumer confidence
over current economy condition and consumer expectation for the next six months.
Consumer Confidence Index is a simplified average of Current Economy Condition
Index and Consumer Expectation Index.

DATA COVERAGE

Coverage:

Consumer Confidence Index (CCl) is a simplified average of Current Economy
Condition Index (CECI) and Consumer Expectation Index (CEl). CECI covers their
current income, timing for purchasing durable goods and employement availability,
and those compared against situation on six months ago.

Meanwhile CEl include consumer confidence over consumer expectation for economic
forcasting for the next 6 months compared to current condition, their expectation over
income, business conditions in general and availability of employement.

Meanwhile, other information presented includes consumer expectation over prices
for the next three months, six months, based on groups of commodities such as: foods
materia; foods, beverages, ciggaretes and tobacco; housing, electricity, gas and fuel,
clothing material; health; transportation, communication and financial services;
education, recreation and sport.

Others economic indicators recorded such food/services supply for six month forward,
interest rates and saving.

Questionnaires classified into 5 groups:

1. General Information about respondents profile
2. Consumer Confidence
3. Economic Indicator Expectation
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4. Consumer Expenditure
5. Financial System Stability

Units:
Survey result disseminated as index.
Currency:
PERIODICITY OF PUBLICATION
Monthly

TIMELINESS

Two weeks after the end of the reference month (website).

ADVANCE RELEASE CALENDAR (ARC)

ARC (attached) will disclosed every year by December.

SOURCE OF DATA

Bank Indonesia (Bl): Consumer Survey.

METHODOLOGY

CCl is retrieved from Bank Indonesia’s consumer survey. Consumer survey was
conducted since October 1999. However since the methodology improvement on this
survey presented data from April 2001 onward disseminated with improved format.
The survey approximately about 4600 household respondents of randomly (stratified
random sampling) selected upper-middle in 18 major city. Survey population is upper-
middle household (with income more than IDR 1 million) with disposable income of
more than IDR 1 million. The total number of respondents in geography such as:

1. Bandar Lampung  : 200 respondents
2. Bandung : 300 respondents
3. Banjarmasin : 240 respondents
4. Denpasar : 200 respondents
5. Jakarta : 500 respondents
6. Makassar : 200 respondents
7. Manado : 200 respondents
8. Mataram : 200 respondents
9. Medan : 315 respondents
10. Padang : 200 respondents
11. Palembang : 300 respondents
12. Pangkal Pinang : 200 respondents
13. Pontianak : 200 respondents
14. Samarinda : 200 respondents
15. Semarang : 300 respondents
16. Surabaya : 500 respondents
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17. Ambon : 200 respondents
18. Banten : 200 respondents

Respondent have been selected in a period of survey will not be re-selected in at least
for the next three survey's period.

CCl  collected from questionnaire which consists of several confidential
questions/enquiries. The survey is conducted by direct interview, either face-to-face or
by phone.

Indexes on each city were captured by balance score method (net balance + 100). Net
balance is a difference between percentages of respondent who answer “increase”
with percentages of respondent who answer “decrease”.

Balance Score = (% Increasing Answer - % Decreasing Answer) + 100
CCl and Inflation Expectation Index are calculated by weighted average.

An index above 100 shows that optimistic responses are more dominant than
pessimistic ones. On the contrary, an index below 100 shows those pessimistic
responses are more dominant than optimistic ones.

DATA INTEGRITY

The data are final when first disseminated.

Changes in methodology are noted along the data with the new methodology
published for the first time.

PUBLIC ACCESS TO DATA

Data are disseminated on:
e Bank Indonesia Website
http://www.bi.go.id/web/en/Publikasi/Survei/Survei+Konsumen/

Data can also be acquired from:
e Printed matter of “Perkembangan Indikator Sektor Riil Terpilih” (PISRT).
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