@ BANK INDONESIA

RETAIL SALES SURVEY

NOVEMBER - 2021 RETAIL SALES INCREASING

— Based on the latest Retail Sales Survey performed by Bank Indonesia, retail sales grew 2.8%
\/ (mtm) in November 2021 to reach an index reading of 201.0 after increasing 3.2% (mtm) one

3 month earlier. Retail sales in November 2021 were primarily driven by Spare Parts and
Accessories as well as Food, Beverages and Tobacco, contrasting moderating sales of Clothing
and Automotive Fuels. Annually, retail sales grew 10.8% (yoy) in November 2021, up from

bl 6.5% (yoy) one month earlier. Retailers acknowledged stronger annual sales performance across

RSI Growth most commodity groups, led by Automotive Fuels as well as Food, Beverages and Tobacco.

Respondents predicted stronger monthly retail sales performance in December 2021 on the

back of a seasonal spike in demand during the Christmas national religious holiday (HBKN) and

oDee New Year festive period. The Real Sales Index (RSI) was predicted at 206.9 in December 2021,

with growth accelerating to 3.0% (mtm). Retailers expected Information and Communication

Equipment, Cultural and Recreational Goods as well as Clothing to drive monthly sales in

December 2021. Annually, respondents anticipated retail sales growth of 8.9% (yoy) in
December 2021, primarily supported by Automotive Fuels.
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In terms of prices, retailers forecast a build-up of inflationary pressures in February and May
2022 as a corollary of seasonal factors, such as the national religious holidays (Chinese New
Year and Eid-ul-Fitr) and indications of higher raw material prices. The Price Expectations Index
(PEI) for February and May 2022, therefore, increased to 129.7 and 140.0 respectively from
125.5 and 134.3 in the previous period.

Inflation

Real Retail Sales in November 2021

Retail sales Based on the latest Retail Sales Survey performed by Bank Indonesia, retail sales remained

remaingd in an in an expansionary phase in November 2021, with the Real Sales Index (RSI) gaining 2.8% (mtm) to

?g%ﬁiﬁgg gggie reach a level of 201.0 after growing 3.2% (mtm) one month earlier (Graph 2). Retail sales in November
2021 were primarily driven by Spare Parts and Accessories as well as Food, Beverages and Tobacco,
accelerating to 5.6% (mtm) and 3.4% (mtm) respectively from 4.0% (mtm) and 3.0% (mtm) in the
previous period. In contrast, retailers confirmed moderating sales affecting other commodity groups in
response to inclement weather and distribution constraints, particularly Clothing and Automotive Fuels,
which retreated to 5.6% (mtm) and 6.7% (mtm) from 11.5% (mtm) and 10.8% (mtm).

Annually, retail sales grew 10.8% (yoy) in November 2021, up from 6.5% (yoy) one month
earlier. Retailers acknowledged stronger annual sales performance across most commodity groups, led
by Automotive Fuels (33.8% yoy), followed by Food, Beverages and Tobacco (19.1% yoy).

Retail Sales Survey



Monthly retail
sales predicted to
accelerate in
December 2021.
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Real Retail Sales Expectations for December 2021

Respondents predicted stronger monthly retail sales performance in December 2021 on
the back of a seasonal spike in demand during the Christmas national religious holiday (HBKN)
and New Year festive period. The Real Sales Index (RSI) was predicted at 206.9 in December 2021,
with growth accelerating to 3.0% (mtm) from 2.8% (mtm) the month earlier (Graph 2). Retailers
expected Information and Communication Equipment (1.3% mtm), Cultural and Recreational Goods
(1.4% mtm) as well as Clothing (7.5% mtm) to drive sales in December 2021 (Graph 3).

Graph 3 Real Sales Growth of Commodity Groups (%, mtm)
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Annually, retailers anticipated sales moderation in December 2021, with growth decelerating
10 8.9% (yoy) from 10.8% (yoy) in November 2021. According to the respondents, annual retail sales
performance in December 2021 will primarily be supported by Automotive Fuels, accelerating from
33.8% (yoy) to 37.4% (yoy) in the reporting period. Conversely, sales of several other commodity
groups were expected to contract, including other Household Equipment (-22.1% yoy) as well as
Information and Communication Equipment (-17.3% yoy) in December 2021 (Graph 4).

Retail Sales Survey



Stronger retail
sales performance
predicted in
fourth quarter of
2021.

Regionally, monthly
retail sales in
November 2021
remained in an
expansionary phase
in most surveyed
cities.
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Graph 4 Real Sales Growth of Commodity Groups (%, yoy)
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Real Retail Sales in Q4-2021*

Stronger retail sales performance was predicted in the fourth quarter of 2021 compared
with conditions in the previous period. Respondents expected the Retail Sales Index to accelerate into
expansionary territory at 8.7% (yoy) in the fourth quarter of 2021 after contracting -2.4% (yoy) in the
third quarter of 2021 and -16.8% (yoy) in the fourth quarter of 2020. Retailers foresaw improvements
across all commodity groups, dominated by Automotive Fuels as well as Food, Beverages and Tobacco
in line with government measures to gradually relax community activity restrictions (PPKM) since
October 2021 and a flattening of the Covid-19 curve, thus triggering a surge of public activity (Graph
5).

Graph 5 Real Sales Growth of Commodity Groups (%, yoy)
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Regional Real Retalil Sales

Regionally, monthly retail sales in November 2021 remained in an expansionary phase in
most of the surveyed cities. Retailers in Surabaya reported the highest growth at 6.5% (mtm), up
from 3.3% (mtm) in October 2021. Meanwhile, retail sales in Manado and Makassar grew 5.9% (mtm)
and 1.4% (mtm) in the reporting period, moderating from 12.5% (mtm) and 2.8% (mtm) one month
earlier. Annually, respondents in several cities acknowledged stronger retail sales in November
2021, led by Surabaya and Manado at 33.2% (yoy) and 10.4% (yoy) respectively, accelerating from
29.7% (yoy) and 6.9% (yoy) in October 2021. Meanwhile, retailers in several other cities confirmed
shallower sales contractions, namely in Semarang (including Purwokerto), Bandung and Makassar at -



Regional retail sales
in December 2021
predicted to
accelerate on a
monthly basis, yet
moderate annually
in several cities.

18.8% (yoy), -13.0% (yoy) and -10.1% (yoy) compared with -14.5% (yoy), -8.8% (yoy) and -8.1%
(yoy) in November 2021.

Respondents in most of the surveyed cities predicted an uptick of retail sales in December
2021, led by Semarang (including Purwokerto) (4.0% mtm), Banjarmasin (2.3% mtm) and Jakarta
(3.4% mtm), as retail sales in all cities are recorded in expansionary territory. Annually, however,
respondents in several cities expected moderating retail sales in December 2021, including Surabaya
(30.3% yoy) and Medan (10.5% yoy), while retail sales in Jakarta and Makassar recorded shallower
sales contractions of -20.3% (yoy) -7.9% (yoy) (Figure 1).

Figure 1 Real Sales Growth by Region, December* 2021 (%, yoy)
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Sales Expectations

Respondents predicted stronger retail sales performance in February and May 2022 given
the upcoming Chinese New Year national religious holiday (HBKN) that will drive private demand as
well as Eid-ul-Fitr at the beginning of May. Accordingly, the Sales Expectations Index (SEI) for February
2022 stood at 155.1, up from 149.0 the month earlier (Graph 6), while the SEl for May 2022 increased
to 170.7 from 145.1.

Graph 6 Sales Expectations Index on February dan May 2022
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Price Expectations

A build-up of In terms of prices, retailers predicted a build-up of inflationary pressures in February and
inflationary . May 2022 in line with the Sales Expectations Index (SEl) as a corollary of seasonal factors, such as
g{i?]s:rr(;a‘i)lrfedvlglt?g the national religious holidays (Chinese New Year and Eid-ul-Fitr) as well as indications of higher raw
February and May material prices and distribution constraints. The Price Expectations Index (PEl) for February and May

2022. 2022, therefore, increased to 129.7 and 140.0 respectively from 125.5 and 134.3 in the previous period

(Graph 7 and Graph 8).
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APPENDIX GRAPH
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APPENDIX TABLE

Table 1 Real Retail Sales Index by Categories

2020 Changes
DESCRIPTION

Jan Feb Mar Apr May | June | July | Aug Sep oct Nov. Dec Jan Feb Y Apr May | June | July | Aug Sep oct Nov | Des* Dec*
Motor vehicles part and Accessories | 1531 192 1860 ;5 88.1 987 056 182 187 B7 11 255 3 w9 180 228 1230 12 913 B8 066 w9 w1 w9 28
Food, Beverages, and Tobacco 2407 2424 2579 2268 2430 2328 2336 2382 2853 2227 2216 2321 2239  2B6 2347 2873 2964 2498 2493 2520 2477 2551 2638 2722 87 84
Automotive Fuels 818 806 696 542 485 556 611 654 675 710 733 757 679 665 718 744 745 819 639 693 829 919 %1 140 62 60
&Ci Equpm{ 377  3B2 3037 2729 2659 2771 2671 2509 2412 27 W96 2061 W44  1B88 B59 881 100  B9O 896 1696 717 725 882 104 (43) 22

Other Household Equipment 711 713 856 u30  wm29 B91  BEO B85S  BST B25 275 164 269 1244 »71 RIS B2 B1L 056 w4 018 055 065 162 10 03)
Cultural and Recreation Goods B21 157 000 631 547 625 727 67.0 64.4 650 650 648 620 56.7 58.1 582 59.4 59.7 58.1 560 563 573 556 564 16) 08
Other Goods w73 816 033 675 783 7 77 795 793 777 789 85.1 818 735 856 001 w1 898 647 663 66.8 717 723 765 07 42
- o/wClothing B16 099 784 518 625 56.7 622 62.7 648 663 706 76.1 707 645 699 803 95.1 793 522 535 57.0 636 67.1 721 36 50
194.1 1985 1885 55 59

*) Preliminary Figure

Real Retail Sales Index Growth (year

DESCRIPTION 2021 Changes
May | June | July | Aug Sep oct Nov Dec Jan Feb Mar Apr May | June | July | Aug Sep oct Nov | Des*
Motorvehicles part and Accessories 33 (12)
Food, Beverages, and Tobacco 35 32 37 77 97 76 -19 27 31 56 66 03 70 -98 90 267 220 73 67 58 53 us B1 73 45 (18)
Automotive Fuels 73 46 87 390 454 270 261 235 -B7 73 U3 20 71 -5 32 373 535 474 45 59 228 294 338 374 44 36
&Ci Equipm{ 31 40 76 5 07 83 73 02 222 309 33 392  -388 397  -388 311 286  -318  -35 324  -288  -BY -B7 -3 32 (16)
Other Household Equipment 20 37 55 208 219 231 213 245 262 233  -263 250 258  -274 233  -D8 74 57 223 203 249 203 B4 221 39 (57)
Cultural and Recreation Goods. 32 68 205 485  -537  -446  -387  -382 395  -406 403  -400  -530  -510 -419 78 84 -45 200 B3 26 20 ua 29 (24) 15
Other Goods 284 324 522 685 729 691 603 567 -518 535 513 550 445 441 71 482 431 251 68 66 57 78 83 01 ©5) (18)
- o/wClothing ©7n 03
TOTAL INDEX -20.6 43 (20)

*) Preliminary Figure

Table 3 Real Retail Sales Index Growth (mon

2020 2021

Changes

Nov

DESCRIPTION

Mar Apr June

July

June | July

Motor vehicles part and Accessories 15

Food, Beverages, and Tobacco 70 07 64 21 71 42 03 20 12 53 05 a8 36 24 74 224 32 -B7 02 1 17 30 34 32 04

Automotive Fuels -49 15 -B6 222 D4 us 00 70 31 52 32 33 04 20 81 35 02 99 220 85 06 08 67 61 @y

Information & Communication Equipm{ ~ -6.2 14 30 01 26 42 36 60 39 -18 62 33 57 29 15 12 10 -05 02 00 12 05 25 13 30

Other Household Equipment 59 01 33 B7 01 26 22 19 20 24 38 70 69 20 21 03 37 -08 05 46 78 36 09 03 @7

Cultural and Recreation Goods 223 24 86 369 B2 u2 B2 78 38 09 01 03 42 86 25 01 21 06 27 36 05 17 29 14 (45)
Other Goods. 222 07 214 347 B0 -84 84 23 03 -19 15 79 39 01 65 B8 20 -9 280 25 08 73 09 58 (6.4) 49
-o/wClothing (5.9) 19
TOTAL INDEX ©03) 01

*) Preliminary Figure

Quarterly Real Retail Sales Index Growth (year on year,

DESCRIPTION Changes
Motor vehicles part and Accessories X . < I : 44
Food, Beverages, and Tobacco . 8 . . X . . . £ . y . g . . g 11.0
Automotive Fuels : - -1 B X X . ! X L X g -1 225
Information & Communication Equipment X g 1 X . ) L X . X L 153
Other Household Equipment . . . -5. ¥ X ¥ g f g . . 29
Cultural and Recreation Goods 5 I : y 1 : . X ’ : i . % . 32
Other Goods -2 . X .4 76
-o/wClothing 4 5 . i . X : 5 . i X 9.4
TOTAL INDEX 48 4.9 0.2 18 0.7 4.9 46 4.7 8.8 4.2 14 15 -19 182 101 -16.8 11.2

The quarterly RSI growth is calculated using the average of annual RSI growth
*) Preliminary Figure

2020 Changes
Mar May June Nov Dec
512 ©7) 15
2422 2390 2307 2Us 2047 2032 2053 2073 2027 1800 2 38 655 619 815 869 w42 856 520 135 548 156.6 561 574 (05) 12
2688 2751 306.3 2497 2625 2594 2689 2848 2888 2833 2939 303 3048 2996 3215 4096 4275 360.8 3533 3731 355.7 3674 3914 404.3 240 r9
1841 110 34 630 125 530 1564 1564 583 614 643 i1 669 646 ¥75 6.2 1826 6.8 28 873 var 96 826 1891 30 65
738  ¥36  BOS  U68  B51  B74  U53  BOO 291 205 m1 210 070 985 227 %65 B2 150 921 994 %07 979 950 988 28) 38
w4 203 725 766 72 819 862 770 822 930 921 139 106 884 955 094 W9 D74 825 683 722 831 801 819 30) 18
ves 758 78  B23  B09  BAS  TA0  B20 T2 ©31 743  ¥80  B44  B46  B79 B39 B61 1598 23 37
2382 799  U73 P64 2014 2423  TO1 W64 VOO  B6S W79  T58  BY8  B31  BE5 2009 2223 2232 4 09
918 07 04
TOTAL INDEX 55 59

*) Preliminary Figure
**) Incl. Semarang and Purwokerto
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Real Retail Sales Index Growth by City (year on year, %)

2020 2 Changes
June July t July N s Nov

@37 12
42 ©0.7)
35 (29)
02) ©0.7)
43 (39
@4 @)
20 02
35 (B3)
15 03)

TOTAL INDEX -0. -4.5 206 - -12.3 - 63 - 5 d - E 5 8 43 (20)

*) Preliminary Figure
**) Incl. Semarang and Purwokerto

Table 7 Real Retail Sales Index Growth by City (mon

2020 2021 Changes
June | July c June | July

(6.6) (55)
01 ©03)
TOTAL INDEX d 5 6 3.3 2 : E -14 EE 2 d 3 -2 3 2 3.2 2.8 ©03) 01

*) Preliminary Figure
**) Incl. Semarang and Purwokerto

arterly Real Retail Sales Index Growth by City (year on year,

Changes
Q IV Q
Jakarta 18
Bandung 313 B9 252 D4 14.8
Surabaya 91 553 285 310 25
Medan 04 U5 93 10 17
Semarang ** 368 B9 334 -T2 16.2
Banjarmasin 30 422 93 B0 (5.7)
Makasar 5.1 8.1 -19 87 3.2
Manado 257 19 29 31 6.0
Denpasar 0.8
TOTAL INDEX 112

*) Preliminary Figure
**) Incl. Semarang and Purwokerto
The quarterly RSI growth is calculated using the average of annual RSI growth

Table 9 Prices and Sales Expectations (Index)

2020 2021
VARIABLES

June July ] Apr May June
General Price Expectations
Next 3 months
Next 6 months
Sales Expectations
-Next 3 months

- Next 6 months u25 112 455 1463 494 1694 1656 1613 1594 1605 1651 1658 1541 1514 1516 u79 1334 614 1608 B75 419 451 707
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METHODOLOGY

The Retail Sales Survey has been conducted monthly to-acquire early information ‘concerning GDP trends from a private consumption
perspective. The Retail Sales Survey was first conducted-in September 1999 and in‘January 2015 the survey involved about 700 retailers as
respondents using-purposive sampling in ten cities, namely-Jakarta, Semarang, Bandung, Surabaya, Medan, Purwokerto, Makassar,
Manado,-Banjarmasin and Denpasar. The index is calculated-using commodity and city weights, where commodity weights are based on
the Input-Output (I-O) table,-while city weights are based on the share of household consumption in Gross Regional Domestic Product
(GRDP). to household-consumption in Gross Domestic Product GDP. Currently, panel respondents are grouped according to seven KBLI
(Indonesian-Standard tndustrial Classification) established.in 2009. The real index is presented with 2010=100 as the base year (previously
2000=100).- Meanwhile, general price projections are calculated by -using the balanced score method (net balance + 100) using city weights
according to the Cost of Living-Survey (SBH).
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