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Monthly retail sales
performance improving in
November 2020.

Retail Sales Survey

RETAIL SALES DEMONSTRATE FURTHER GAINS

Based on the latest Retail Sales Survey conducted by Bank Indonesia, retail sales achieved
further improvements in November 2020 with a shallower -1.2% (mtm) contraction recorded
in the Real Sales Index (RSI) compared with -5.3% (mtm) in October 2020. Most commodity
groups recorded gains in the reporting period, with Clothing, Automotive Fuels as well as Spare
Parts and Accessories posting positive sales performance. Annually, retail sales in November
2020 retreated -16.3% (yoy), deteriorating slightly from -14.9% (yoy) one month earlier,
primarily held back by Information and Communication Equipment as well as Other Household
Equipment.

In December 2020, respondents predicted a further uptick of monthly retail sales, with the RSI
moving to positive 2.9% (mtm) on the back of increasing demand during the Christmas and
New Year festive period. Retailers expected positive growth across all commodity groups,
particularly Information and Communication Equipment as well as Other Household
Equipment. Annually, respondents predicted retail sales in December 2020 to remain in a
contractionary phase at -20.7% (yoy).

In terms of prices, respondents predicted a build-up of inflationary pressures in the next three
months (February 2021) due to religious celebrations and distribution disruptions caused by
inclement weather before dissipating in the next six months (May 2021) in line with maintained
supply and distribution during the Ramadan and Eid-ul-Fitr period. This was confirmed by an
increase in the 3-month Price Expectations Index (PEl) to 150.4 from 139.8 and a decline in the
6-month PEl to 161.7 from 163.9.

Real Retail Sales in November 2020

The latest Retail Sales Survey conducted by Bank Indonesia pointed to improving
monthly retail sales performance in November 2020 despite remaining in a contractionary
phase. The Real Sales Index (RSI) stood at 181.3 in the reporting period, with the contraction
narrowing to -1.2% (mtm) from -5.3% (mtm) in October 2020. Improvements were confirmed
across most commodity groups, especially Clothing as well as Spare Parts and Accessories, which
accelerated to 6.4% (mtm) and 2.0% (mtm) respectively in November 2020 from 2.4% (mtm)
and 0.04% (mtm) one month earlier. Annually, however, sales performance slipped into a deeper
-16.3% (yoy) contraction compared with -14.9% (yoy) in the previous period, held back by
declining sales of Information and Communication Equipment as well as Other Household
Equipment at -36.3% (yoy) and -27.8% (yoy) respectively.



Retailers predicted
stronger monthly sales
performance in
December 2020.

Retailers predicted a
deeper real sales
contraction in the fourth
quarter of 2020.
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Graph 1 Real Retail Sales Index Graph 2 Monthly and Annual Real Sales Growth (%)
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Real Retail Sales Expectations for December 2020

Retailers predicted stronger monthly sales performance in December 2020 in response
to increasing demand during the Christmas and New Year festive period, with the Real Sales Index
(RSI) expanding 2.9% (mtm) to a level of 186.5 after contracting -1.2% (mtm) in November 2020
(Graph 2). Positive growth was expected across all commodity groups, particularly Information
and Communication Equipment as well as Other Household Equipment at 4.5% (mtm) and 3.0%
(mtm) respectively. Food, Beverages and Tobacco also indicated increasing sales performance
from -0.5% (mtm) in November 2020 to 2.4% (mtm) in December 2020. Annually, however,
retail sales posted a -20.7% (yoy) contraction in December 2020, retreating from -16.3% (yoy)
one month earlier, primarily hindered by Clothing (-60.9% yoy) as well as Information and
Communication Equipment (-38.4% yoy) sales.

Graph 3 Real Sales Growth of Commodity Groups (%, yoy)
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Real Retail Sales in the Fourth Quarter of 2020

Retailers predicted a deeper real sales contraction in the fourth quarter of 2020, as
confirmed by a decline in the Retail Sales Index to -17.3% (yoy) from -10.1% (yoy) in the third
quarter of 2020, compared with positive 1.5% (yoy) in the fourth quarter of 2019. Deteriorating
performance in the fourth quarter of 2020 was predominantly expected to impact sales of
Information and Communication Equipment as well as Food, Beverages and Tobacco at -35.2%
(yoy) and -8.2% (yoy) respectively (Graph 4). It is in line with compressed public consumption
given the implementation of large-scale social restrictions by the Government in Jakarta in the
second week of October 2020, coupled with demonstrations and protests throughout October
and November in several of the surveyed cities. Furthermore, the Central Government has
applied more stringent restrictions on public activity for the period from 18" December 2020 -
8" January 2021, accompanied by tighter curbs on the operating hours of shopping malls,
restaurants and gathering places in several regions.



Graph 4 Real Sales Quarterly Growth of Commodity Groups (%, yoy)
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Regional Real Retail Sales

, , Regionally, retailers reported stronger sales performance in several of the sample
Regionally, retailers

reported stronger sales cities in November 2020, including Jakarta and Surabaya where improvements from 2.8%
performance in Jakarta, (mtm) and -1.9% (mtm) to 3.1% (mtm) and 3.7% (mtm) respectively were confirmed. In
Surabaya and Bandung iy , o L

in November 2020. addition, respondents in Bandung reported a shallower -4.9% (mtm) sales contraction in the

reporting period compared with -11.2% (mtm) one month earlier.

Annually, retail sales in most of the surveyed cities continued to contract. Of the
10 sample cities included in the survey, the deepest contraction was reported by respondents in
Jakarta (RSI -45.8% yoy), followed by Semarang (-34.1% yoy) and Bandung (-29.3% yoy). On
the other hand, retail sales in Surabaya (8.3% yoy) and Manado (9.1% yoy) recorded positive

growth.
Retailers in most cities Retailers in most cities predicted declining annual sales performance in December
grr]eﬂgtlesilgsec“mng 2020, particularly in Jakarta, Semarang and Bandung at -48.9% (yoy), -34.8% (yoy) and -33.9%
performance in (yoy) respectively. Meanwhile, respondents in Surabaya and Manado reporting slower sales
December 2020. recorded at 4,3% (yoy) and 0,9% (yoy) respectively. In addition, respondents in Banjarmasin

predicted a shallower -14.4% (yoy) sales contraction in December 2020 (Figure 1).

Figure 1 Real Sales Growth by Region, Desember* 2020 (%, yoy)

MEDAN
-15.4% yoy O

MANADO 0
0.9% yoy
S 0N
% —
BANJﬂ\MASIN
-14.4% yoy
DKIJAKARTA 0
o -48.9% yoy MAKASSA Y
70%voy 0
‘ SEMARAN PURWOKERT
DENPASAR . °
BANDUNG 32 8 yoy > o
-33.9 yoy OO o °co o
SURABAYA '
4.3% yoy Q Q
RSl (yoy) increasing RSl (yoy) slightly increasing - RSI (yoy) stable - RSl (yoy) decreasing

* Preliminary Figure

Retail Sales Survey 3



Respondents predicted
increasing sales
performance in the next
three and six months.

Retailers predicted a build-
up of inflationary
pressures in the next three
months before dissipating
in the next six months.
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Sales Expectations for the Upcoming 3 and 6 Months

Respondents predicted increasing sales performance in the next three and six
months, namely in February and May 2021, as reflected by higher respective positions in the 3
and 6-month Sales Expectations Indexes (SEl) from 151.6 and 160.5 to 153.4 and 165.1. Most
retailers expected stronger sales in the next three and six months on the back of growing
demand in line with increasing public purchasing power and festive celebrations, including
Chinese New Year on 12t February and Eid-ul-Fitr on 13-14™" May 2021 (Graph 5).

Sales Expectations Index for the Upcoming Three and Six Months
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Price Expectations for the Upcoming 3 and 6 Months

Retailers predicted a build-up of inflationary pressures in the next three months
(February 2021) due to higher demand during the festive period coupled with distribution
constraints caused by inclement weather before dissipating in the next six months (May
2021) as the Government effectively maintains supply and distribution during the holy fasting
month and Eid-ul-Fitr. Such trends were implied by an increase in the 3-month Price Expectations
Index (PEI) to 150.4 from 139.8 and a decrease in the 6-month PEl to 161.7 from 163.9 (Graph
6 and Graph 7).

Graph 6 Price Expectations Index for the Upcoming Graph 7 Price Expectations Index for the Upcoming
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Graph 8 Real Sales Growth of Motor Vehicles Part & Accessories
Groups
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Graph 10 Real Sales Growth of Automotive Fuels Commodity
Groups
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Graph 14 Real Sales Growth of Other Goods
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APPENDIX GRAPH

Graph 9 Real Sales Growth of Food, Beverages
and Tobacco Groups
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Graph 11 Real Sales Growth of Information & Communication Equipment
Groups
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Graph 13 Real Sales Growth of Cultural and Recreation Goods
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Graph 15 Real Sales Growth of Clothing
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Appendix Table

Table 1 Real Retail Sales Index by Categories

2019 2020
Jan Feb | Mar | Apr May | June | July | Aug | Sep Oct Nov Dec | Jan Feb | Mar | Apr May | June | July | Aug | Sep Oct Nov | Dec*
1442 1489 1593 1641 1659 1587 1593 1581 1548 1539 1545 1568 1531 1492 1360 1135 881 987 1056 1182 1187 1187 1211 1255
2326 2349 2488 2456 2602 2520 2382 2320 2282 2358 2372 2588 2407 2424 2579 2268 2430 2328 2336 2382 2353 2227 2216 2269
883 845 856 888 889 761 827 856 830 858 855 860 818 806 696 542 485 556 611 654 675 7.0 733 755
3277 3262 3288 3308 3312 3310 381 3106 3099 3079 3131 3388 3177 3132 3037 2729 2659  277.01 2671 2509 2412 2127 1996 2086
1677 1651 1753 1805 1829 1808 1729 1834 1839 1728 1731 1819 1711 1713 1656 1430 1429 1391 1360 1385 1357 1325 1275 1313
1364 1390 1257 1225 1184 1129 1185 1084 1066 1094 1089 1080 1321 1157 1000 631 547 625 727 670 644 650 650 663
2056 1945 2161 2141 2888 2323 1959 1836 1644 1672 1619 1892 1473 1316 1033 675 783 717 777 795 793 717 789 834
1816 1845 1986 1779 2406 2155 1857 1783 1608 1582 1628 1887 1316 1099 784 518 625 567 622 627 648 663 706 738

DESCRIPTION

Motor vehicles part and Accessories
Food, Beverages, and Tobacco
Automotive Fuels

Information & Communication Equipment
Other Household Equipment

Cultural and Recreation Goods
Other Goods.
- olw Clothing
TOTAL INDEX

*) preliminary figure

Real Retail Sales Index Growth (year on year,

Changes
No De
24 44
2 53
22 23
(31 90
50 38
01) 14
11 45
42 32
(21) 52

DESCRIPTION

Jan | Feb | Mar | Apr | May | June | July | Aug | Sep | Oct | Nov | Dec | Jan | Feb | Mar | Apr | May | June  July | Aug | Sep | Oct | Nov | Dec*
Motor veicles part and Accessories

9.4 140 20.7 258 254 20.0 235 23.0 190 18.0 17.0 157 6.2 02 147 -30.8 -46.9 378 -337 -25.2 233 -229 216 -20.0
Food, Beverages, and Tobacco 8.9 10.8 109 58 6.4 -34 27 03 14 6.7 46 09 35 32 37 17 -9.7 16 -1.9 27 31 5.6 -6.6 -123
|Automotive Fuels 111 115 39 01 08 -10.9 17 5.9 -10.2 -109 -115 -94 73 -4.6 -18.7 -39.0 -45.4 -21.0 -26.1 -235 -18.7 -17.3 -143 -122
Information & Communication Equipment <142 87 -6.3 79 -96 8.2 52 -26 41 -16 52 10 31 -4.0 -16 -175 -19.7 -16.3 -17.3 -19.2 222 -30.9 -36.3 -384
|Other Household Equipment 8.2 6.2 82 105 70 54 40 83 111 40 55 49 20 37 -5.5 -20.8 -219 231 -21.3 245 -26.2 -233 -26.3 -21.8
(Cultural and Recreation Goods 215 265 145 36 10 8.8 -39 -108 938 -106 -120 -19.6 32 -16.8 -205 -48.5 -53.7 -44.6 -38.7 -38.2 -39.5 -40.6 -40.3 -386
(Other Goods 511 416 420 384 50.7 86 6.1 -31 133 136 -19.9 -10.3 284 -324 522 -68.5 729 -69.1 -60.3 -56.7 -51.8 535 513 -55.9

- olw Clothing
TOTAL INDEX

*) preliminary figure

Real Retail Sales Index Growth (month to month,

Changes
No! Dec*
12 16
(10) (]
30 21
(5.3) 22)
@9 s
02 18
22 (@6)
14 “3)
) wu

DESCRIPTION

Motor vehicles part and Accessories

Food, Beverages, and Tobacco 93 10 59 -13 9.6 -6.4 55 26 -16 33 0.6 91 -1.0 07 6.4 -121 71 -42 03 20 -12 53 -05 24
|Automotive Fuels 71 -4.3 13 38 01 -14.4 87 34 -30 34 -0.4 06 -4.9 -15 -136 222 -10.4 145 100 70 31 52 32 31
Information & Communication Equipment -100 -0.5 08 06 0.1 -0.1 -2.4 -39 0.2 -0.7 17 82 -6.2 -14 -3.0 -10.1 -2.6 42 -36 -6.0 -3.9 -11.8 -6.2 45
|Other Household Equipment -33 -15 6.2 30 13 -11 -4.4 6.1 0.3 -6.1 02 51 -5.9 01 -3.3 -13.7 -0.1 -2.6 22 19 -2.0 -2.4 -38 3.0
(Cultural and Recreation Goods 16 19 9.5 25 34 -4.6 49 8.4 17 27 05 0.8 223 124 -136 -36.9 132 14.2 162 18 -38 0.9 01 21
(Other Goods 25 5.4 111 -09 349 -19.6 187 63 -104 17 -32 168 -222 -10.7 214 -34.7 16.0 -84 84 23 -03 -19 15 5.7

- olw Clothing
TOTAL INDEX

*) preliminary figure

year,

Changes

De

20 16
48 29
@y 09
56 107
(14) 67
10) 22
34 43
40 (19)
42 40

DESCRIPTION

Motor vehicles part and Accessories 17.7

Food, Beverages, and Tobacco 12.0 X N ! .. . 5 .. . . . » 3.4 -8.3 1.3 -8.2
Automotive Fuels -21.2 . X . . -10.2 -37.2 -22.8 -14.6
Information & Communication Equipment 34.0 . X . A . X -4.9 -17.8 -19.6 -35.2
Other Household Equipment . 15.9 . . 3 . ) . . g . f X 0.1 -21.9 -24.0 -25.8
Cultural and Recreation Goods 3.6 . I 5 i b g -135 -49.0 -38.8 -39.8
Other Goods . -6.8 X . 3 3 -37.6 -70.1 -56.3 -53.6
- o/w Clothing 3 -9.7

TOTAL INDEX

*) preliminary figure

Table 5 Real Sales Index by City

Changes

59

2019

Apr June | July Feb June
987 984 1012 1089 1459 1319 1196 996 1009 1036 1073 1259 1099 1097 997 580 587 728 654 553 549 564 582 644
2429 2405 2424 2448 2531 2530 2494 2470 2427 2432 2422 2615 2422 2390 2307 2175 2047 2032 2053 2073 2027 1800 1712 1728
2558 2829 3079 2825 2780 2732 2609 2744 2604 2607 2713 2001 2688 2751 3063 2497 2625 2504 2689 2848 2888 2833 2939 3025
2128 2088 2059 1991 2089 2002 1957 1920 1934 1905 1939 2007 1941 1910 1734 1630 1525 1530 1564 1564 1583 1614 1643  169.7
1736 1537 1746 2089 2939 2119 1714 1524 1563 1620 1686 1782 1738 1636 1809 1768 1951 1674 1453 1500 1291 1205 1111 1162
1204 1175 1214 1208 1251 1283 1275 1298 1337 1078 1087 1149 1174 1203 725 766 772 819 862 770 822 930 921 983
1790 1597 1684 1755 1888 1608 1698 1690 1752 1761  18L1 1986 1810 1754 1780 1595 1686 1680 1765 1758 1778 1823 1809 1847
1507 1574 1609 1690 1776 1793 1799 1803 1820 1850 1846 2088 1816 1818 990 1702 2542 2288 2382 1799 1773 1964 2014 2107

1355 1371

TOTAL INDEX 2182 2175

*) preliminary figure
**) Incl. Semarang and Purwokerto
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Changes
17 62
©8) 16
106 85
29 54
(04) 51
©8) 62
w4 39
50 93
() o7
@1) 52



Table 6 Real Retail Sales Index Growth by City (year on year, %)

Jan Feb June

TOTAL INDEX
*) preliminary figure
**) Incl. Semarang and Purwokerto

Table 7 Retail Sales Index Growth by City (month to month,

June

TOTAL INDEX
*) preliminary figure
**) Incl. Semarang and Purwokerto

Table 8

Jakarta
Bandung
Surabaya
Medan
Semarang **
Banjarmasin
Makasar
Manado
Denpasar
TOTAL INDEX

*) preliminary figure
**) Incl. Semarang and Purwokerto

Prices and Sales Expectations (Index)

2019
VARIABLES
May June July

General Price Expectations

- Next 3 months
- Next 6 months

Sales Expectations

%)

June

2020
July

-1.9
0.6
-11.0
3.4
-13.5
5.6
-3.1

-16.8
4.8
-18.9
-11.4
-37.2
31
9.9

-15.3

-31.5

-14.5
-1.2
5.4

Retail Sales Survey

Changes
Nov | D
03 1)
(34) (@8)
33 (4.0)
00 02)
©5) ©7)
(16) 08
@) ©9)
29 82)
09) 08)

13)

(44)

Changes

Nov

03 76
63 58
56 ©08)
©01) 15
12 125
(141) 77
33) 29
®2) 21
(0.4) 15
42 40

Changes

Qlr

(1.6)
(13.0)
11
36
(20.1)
227
43)
(4.5)
0.2)
(7.2)

Qi




METHODOLOGY

The Retail Sales Survey has been conducted monthly to acquire early information concerning GDP trends from a private consumption perspective.
The Retail Sales Survey was first conducted in September 1999 and in January 2015 the survey involved about 700 retailers as respondents using

purposive sampling in ten cities, namely Jakarta, Semarang, Bandung, Surabaya, Medan, Purwokerto, Makassar, Manado, Banjarmasin and
Denpasar. The index is calculated using commodity and city weights, where commaodity weights based on the Input-Output (I-O) table, while city
weights based on the share of household consumption in Gross Regional Domestic Product (GRDP) to household consumption in Gross Domestic
Product GDP. Currently, panel respondents are grouped according to seven KBLI (Indonesian Standard Industrial Classification) established in
2009. The real index presented with 2010=100 as the base year (previously 2000=100). Meanwhile, general price projections calculated by using
the balanced score method (net balance + 100) using city weights according to the Cost of Living Survey (SBH).

Source of Picture : flaticon




